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Amendments to the Claims ; 

This listing of claiins will replace all prior versions, and listings, of claims in the 

application: 
Listing of riiflims! 

1 . (Cuirently Amended) A m^od in a computer system for assessing brand 
recognitio n of trade marks and service maik&> comprising: 

displaying a shopping list; 

displaying at least two brand-related trade or service m arks as altemote a ctivation 
mecbanigms to print the displayed a rshoppixxg lis t wherein each mark is at lcast - <»nc of a scrvioc 
marie or a - trad e- mur k; and 

^ determining rete^ve-consumer awareness of the at least two marks islatiYgJtQjash 

other b y tracking a number of times each of the at least two marks is selected to activate printing 
the shopping list . 

2. (Currently Amended) The method of claim 1 wherein the detennining of 
yetetive-consumer awareness of the at least two marks relative to each other further comprises: 

detennining a firequency of selection of a first marie relative to a frequency of 
selection of a second mark. 

3. (Currently Amended) The method of claim 1 wherein the determining of 
Tclativo consumer awareness of the at least two marics relative to eadh other further comprises: 

storing an indication of the at least two raaiks that are displayed; 
receiving an indication of a selected mark; and 
storing a designation of which of the at least two marks was selected. 

4. (Canceled) 
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5. (Currently Amended) The mefliod of claim 1 wherein the displaying the at 
least two trade or service m arks as alternate activation mechanisms further comprises: 

displaying a generic shopping list that presents at least one product icoiL 

6. (Currently Amended) The method of claim 1 wherein the determining 
rolotivo consumer awareness of the at least two marks relative to each other finthcy comprises: 

associating .with the at least two marks an enticement to select a mark. 

7- (Previously Presented) The method of claim 6 wherein the 
associating the enticement to select the mark further comprises : 

associating a profit-sensitive giveaway with at least one of the at least two marks. 

8. (Previously Presented) The method of claim 7 whwein the 
associating the profit-sensitive giveaway with the at least one of the at least two marks further 
comprises: 

comparing a cost of the giveaway against a net profit when the net-profit exceeds 
a net-profit threshold; and 

activating tiie profit-sensitive giveaway when the comparison shows that the net 
profit exceeds the cost of the giveaway by a predefined multiple, 

9. (Previously Presented) The method of claim 8 wherein the 
comparing the cost of the giveaway against the net profit fuith^ comprises: 

comparing a cost of an average grocery purchase against the net profit. 

10. (Previously Presented) The method of claim 8 wherein the 
comparing the cost of the giveaway against the net profit ftarther comprises: 

comparing a cost of new automobile against the net profit 
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11. (Previously Presented) The method of claim 8 wherein the 
activating the profit-sensitive ^veaway further comprises: 

receiving from a retails an indication that a rebate vdiicle associated with the 

profit-sensitive giveaway has been redeemed; 

comparing an identity of the retails against a list of giveaway participants; and 
deactivating the profit s^sitive giveaway wh«i the retailer is not a giveaway 

participant on the list. 

12. (Previously Presented) The method of claim U wherein the 
receiving of the indication that the rebate vehicle associated with the profit-sensitive giveaway 
has been redeemed fiirther comprises: 

determining that a secr^ bar code is encoded in the rebate vehicle; and 
comparing the deteimined secret bar code with a list of secret bar codes 
associated with at least one giveaway participant. 

13. (Previously Presented) The method of claim 8 wherein ftie 
activating of the profit-sensitive giveaway fortfaer comprises: 

transmitting data to cause printing of a rebate vehicle which, when redeemed, 
causes the giveaway to be activated. 

14. (Previously Presented) The method of claim 13 wherein the 
transmitting data to cause printing of the rebate vehicle further comprises: 

transmitting data to cause printing of a bar code which; when scanned, causes the 
giveaway to be activated. 

15. (Currently Amended) A method in a computer system for determining 
y^lattve -coiisumer awareness of at least two brand-related trade or service m arks relative to g.tch 
other, comprising: 
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receiving electronically an indication of at least two brand-related teide or service 

I 

marks and an indication of a selected one of the at least two mark s, wlicrcin each maiic i s at least 
one of a service mark or a trade mnyk ; and | 

retrieving an electronically stored accounting of past activations of the at least two 
marks used to print a shopping list or to execute a logout command; anid 

based upon the accountiTig of past activations, detenmning a frequency of 
selection of one of the at least two maiks relative to another one of the at least two marks^ 
therebv Tueaguring consumer awareness of the at least two marks . 

16. (Previously Presented) The method ofl daim 15 wherein the 
receiving of the indication of the selected one of at least two marks further comprises: 

receiving the indication of the selection via a graphical user interface. 

17. (Previously Presented) The method of! claim 15 wherein the 
retrieving an accounting of past activations of the at least two marks further comprises: 

determining the frequency of selection of one of the at least two marks relative to 
another one of the at least two marks usi^o^g statistical m^ods. 

18. (Curraitly Amended) A system for evaluating brand recognition of tnide 
marks and service marks, c omprising: 

fqr 4ispl^yiqg ^ ghpppmg Ugt 

means for displaying at least two brand-related trade or service m arks as alternate 
activation mechanisms to print a -tfae displayed shopping lis t, wherein each mark at least one of 
a s ervice mark or a trade mark ; and 

means for determining relative consumer awareness of the at least two marks 
relative to each other b v tracking a number of times each of the at least two marks is selected to 
activate prin ting the shoppinp list . 
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19. (Currently Amended) The system of claim 18 wherein ±o means for 
dctermixiing relative consumer awareness of the at least two marks relative to each otheiifurtlier 
comprises: 

means for determining a frequency of selection of a first mark relative to a 
frequency of selection of a second mark. 

20. (Currently Amended) The system of claim 18 wherein the means for 

i 

determining fetetfve^nsumer awareness of the at least two marks relative to each other furtiier 
comprises: 

means for storing an indication of the at least two marks that are displayed; 

means for receiving an indication of a selected mark; acid 

means for storing a designation of whidi of the at least two marks was selected, 

! 

21. (Canceled) 

i 
j 

22. (Currently Amended) The system of claim 18 wherein the means for 
displaying the at least two trade or service m arks as altemate activation mechanisms furtlier 

comprises: j 

means for displaying a generic shopping list that presents at least one product 

icon. 

23- (Currently Amended) The system of claim 1? wherein the means for 
detennining Klativo consumer awareness of the at least two marks relative to each^ ther further 
comprises: | 

means for associating with the at least two marks an enticement to select a mark- 

j 

24. (Previously Presented) The system of claim 23 wherehi the meiins 
for associating the enticement to select a mark fixrth^ comprises: 

I 

i 
I 

i 

6 I 

PAGE 8121 * RCVD AT 1012912004 5:33:46 PM [Eastern Daylight Tone] ' SVR:USPT0-EFXRF-1I5 * DNIS:8729306 ' CSID:1 206 682 6031 * DURATION (tnin-ss):0$40 



10/29/2004 14:35 FAI 1 206 682 6031 



SEED IP LAW GROUP PLLC 



@009 



Application No. 09/575,845 

Reply to Office Action dated August 2, 2004 

I 

means for associating a profit-sensitive giveaway with lat least one of the at least 

two marks. 

I 

25. (Previously Presented) The system of daim 24 whwdn the means 
for associating a profit-sensitive giveaway with the at least one of the at least two marks furtlier 
comprises: 

means for comparing a cost of the giveaway against a net profit when the net- 
profit exceeds a net-profit threshold; and 

means for activating the profit-sensitive giveaway when the comparison shows 
that the net profit exceeds the cost of the giveaway by a predefined multiple, 

26. (Previously Presaited) The syst^ of clMm 25 wherein the meiins 
for comparing the cost of the giveaway against the net profit forther comprises: 

means for comparing a cost of an average grocay purcliase against the net profit. 

27. (Previously Presented) The system of claim 25 wherein the metms 
for comparing the cost of the giveaway against the net profit fiirther comprises: 

means for comparing a cost of new automobile against the net profit, 

I 
I 

28. (Previously Presented) The system of claim 25 wherem the meiins 
for activating the profit-sensitive giveaway fiirther comprises : j 

means for receiving firom a retails an indication that a rebate vehicle associated 
with the profit-sensitive giveaway has been redeemed; | 

means for comparing an identity of the retailer against a Ust of giveaway 

participants; and j 

means for deactivating the profit sensitive giveaway when the retailer is not a 
giveaway participant on the list. 
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29. (Previously Presented) The system of claim 28 wherem the meiins 
for receiving the indication Aat the rehate vehicle associated with the profit-sensitive giveaway 
has been redeemed fmlfaer comprises: 

means for determining that a secret bar code is encoded! in the rebate vehicle; and 
means for comparing the determined seo-et bar code with a list having of secret 
bar codes associated with at least one giveaway participant. 

30. (Previously Presented) The system of claim 25 wherein the meJins 
for activating the profit-sensitive giveaway fiirth^ comprises: 

means for transmitting data to cause printing of a rebate vehicle which, when 

i 

redeemed, causes the giveaway to be activated. [ 

t 

31. (Previously Presented) The system of claim 30 wherein the means 
for transmitting data to cause printing of the rebate vehicle ftirther coiiiprises; 

means for transmitting data to cause printing of a bar code which, when scanned, 

I 

causes the giveaway to be activated. 

I 

32. (Cuneotly Amended) A system for determining relative consumer 
awareness of at least two brand-related trade or service m arks relativ^ to each other, said systcan 
comprising: 

means for receiving an indication of at least two brand-related trade or service | 
marks and an indication of a selected one of the at least two marks; and 

means for retrieving an accounting of past activationsi of the at least two marks 
used to print a shopping list or to execute a logout command to determine fi^uency of selection 
of one of the at least two marks relative to another one of the at. least two maiks. thercbv 
measuring co nsumer awareness of the at least two marks. 

i 

33. (Previously Presented) The system of claim 32 wherein the me;ms 
for receiving the indication of the selected one of the at least two marks further comprises; 
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i 

means for acceptmg input that indicates the selection via a graphical user 

interface. I 

j 

34. (Previously Presented) The system of clalim 32 wherein the means 
for retrieving an accounting of past activations of the at least two marics further comprises: 

means for determining the frequency of selection of one of the at least two maj'ks 
relative to another one of the at least two marks using statistical methods. 



35. (Previously Presented) The method of | claim 15 wharein the 
detennining the frequency of sdeotion of one of the at least two marksl further comprises: 

electronically transmitting data to indicate the frequency of selection of flie one of 
the at least two marks relative to the another. 

36. (Previously Presaitcd) The system of claim 32 wherein the meiins 
for retrieving the accounting of past activations of the at least two marks to deteraiine frequency 
of selection further comprises: 

means for transmitting data to indicate the frequency of selection of the one of the 

I 
t 

at least two marks relative to the another. i 

i 

37. (Currently Amended) A method in a computer s^ysteafu comprismg: 
displaying on a display device of the computer svstemi at least two brand-related 

trade or servic_e_m arks as alternate a ctivation mechanisms to print a shopping list displayed on 

tiie display device: and j 

in response to r eceiving an indication of a selected oiie of the displayed at least 

j 

two maiksri 

transmitting data that indicates the selected mark; and 

causing the computer svstcm to print the shopping lis t to be printed . 

t 

38. (Canceled) j 

9 I 
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39. (Currently Amended) The method of claim 37 wherein the displaying the 
at least two trade or service m arks as altonate activation mechanisms fjurther comprises; 

displaying a generic shopping list having at least one product icon that is one of 
the at least two trade or service m arks. ! 

40. (Currently Amended) The m^od of claim 37 wherein the displaying of 
the at least two trade or service m arks as alternate a ctivation mechanistjos further comprises: 

displaying in proximity to the at least two marks an enticement to activate a mark 

41. (Previously Presented) The mettiod of claim 40 wherein the 
displaying the enticement to activate the mark further comprises: | 

displaying a notice that activating at least one of the at least two marks might 
result in a giveaway, 

42. (Currently Amended) A system comprising: . 

means for displaying on a disolav device a t least two brand-related trade or 
service marks as alternate activation mechanisms for printing a shopping list displayed on the 
display device : | 

means for receiving an indication of a selected one of the displayed at least two 

marks: and | 

means for transmitting data that indicates the selected markt and 

causing the system to print the shopping lis t to be printed in response to receivi jig 

the indication of the selected mark . 

43. (Canceled) 

i 

44. (Currently Amended) The system of claim 42 wherein the means for 
displaying the at least two trade or service m arks as alternate acti^^ation mechanisms further 

comprises: I 

j 

j 
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j 

means for displaying a g«ieric shopping list having at least one product icon tliat 
is one of the at least two trade or service m arks, ! 

45. (Cunently Amended) The system of claim 42 wherein the means for 
displaying the at least two trade or sendee m arks as alternate activation mechanisms furtlier 

comprises: j 

means for displaying in prorimily to the at least two marks an enticement to 

! 

activate a maik. ! 

I 

46. (Previously Presented) The system of claim 45 wherein the metins 
for displaying the enticement to activate the mark further comprises: 

means for displaying a notice that activating at least one of the at least two marks 
might result in a giveaway. 

j 

47. (Currently Amended) A method in a computjer system for measuring 
brand recognition through selection of brand-specifi c trade or service marks, comprising; 

i displaying on a display dgvice_ a plurality of brand-specific trade or ser vice marks, 

which, when selectedi initiate a ctivate a n application-specific coramaind to print a shopping list 
or to initiate sign-off from the application; and 

meastiiing brand recognition by tracking a fi-equency each of the plurality of teds 
or service m arics is selected to initiate activate t he a pplication-specific c ommand. 

48. (Canceled) ' 

49. (Currmtly Amended) The method of claim 47 wherein the measuring 
brand recognition by tmcking the fitquency of each of the plurality! of trade or service marks 
further comprises: j 

tracking Ihe frequency of selection of each of the plurality of trade or service 
marks based upon the ordering of presentation of the marics. 

11 
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50. (Previously Presented) The method of clain 49, further comprisiDg: 
ordering a later presentation of the plurality of marks based upon the tracked 

frequency of selection that is associated with a tracked ordering. 

51. (Previously Pres^ted) The method of claim 50 wherein the 

I 

ordering the later pr^entation of the plurality of marks further comprises: 

presenting the plurality of marks with the most sdected marics presented first. 

I 
j 

52. (Currently Amended) A system for measuring brand recognition through 
selection of brand-specific trade or service_m aiks, comprising; ■ 

display mechanism that tnmamits data to causes display of a plurality of brand- 
specific trade or service m arks, which, when selected, ttttttete -activate an application-specific 
command to print a shopping list or to initiate sign-off from the application; and 

tracking mechanism that is structured to measure brand recognition by tracking a 
frequency eadu of the plurality of trade or service m arks is sdected to imtiete-activaie_lhe 
application-specific conmiand, 

53. (Canceled) 



54, (Currently Amended) The system of claim ^2 wherein flic tracking 
mechanism is further structured to track the frequency of selection of each of the plurality of 
trade or service m arks based upon the ordering of presentation of the marks. 

55. (Previously Presented) The system of dami 54 wherein the tracking 
mechanism is furfiier structured to order a later presentation of the plurality of marks based upon 
the tracked frequency of selection that is associated with a tracked ordering. 
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56. (Previcxusly Presented) The system of claim 55 wherein tlie traddog 
mechanism orders the later presentation of the plurality of marks by presenting the plurality of 

marks witii the most selected marks presented first- . 

57. (Curraitly Amended) A computer-readable meimoiy medium containing 
instructions for controlling a con^mter processor to measure brand recjogoition through selection 
ofbrand-spedfic&fld£ia:jervicemarks,by; | 

tronamitting cauao diaplny o f displaying a plurality of brand-specific ^de 

or sBrvice_m arks. which, when selected, imttate-activatg^an appUcation-speciflc command to 
print a shopping list or to initiate sign-off from the application; and j 

measuring brand recognition by tracking a frequ«icy each of the plurality of trade 
or service m arks is selected to ffl^rteicti^e.the application-specific command. 

1 
1 

58. (Canceled) ! 

59. (Currently Amended) The memory medium of claim 57, comprising 
fiirthCT instructions that control the compute processor by: | 

tracking the frequency of selection of each of the pltirality of tra^e pr service 
marks based upon the ordering of presentation of the marks- 

i 

60. (Currently Amended) A computer-readable memory medium containing 

j 

instructions for controlling a computer processor to assess brand recognition, by: 
displaying a shopping list: 

displaying at least two brand-related trade or service marks as silOTiaie_activation 
mechanisms to print fl -the displayed s hopping lis ty whcroin oaehmorlc io ot looot one of Q scrvioo 

mark or a trade mark ; and | 

determining r e lativo consumer awarmess of the at least two trade OT serviss 
maiks relative to each odier b v tracking a numba- of times eadi of the at least two marks is 

selected to activate printi ng the shopping list . * 

I 

13 ! 
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61. (Currently Amended) A computer-readable memory medium containing 
instructions for controlling a computer processor to detennine telativejconsumer awareness ol* at 
least two brand-related trade or service m arks relative to each other, by: 

receiving an indication of at least two brand-related tratjle or service marks and an 

indication of a selected one of the at least two mark s, wlicrcin caehlmaik i3 at Icaat one of -a 

I 

g ervicc mark or a trade maf fe; and I 

retrieving an accounting of past activations of the at lealst two marks used to print 

a shopping list or to execute a logout command; and ; 

based upon the accounting of past activations, d etenniiiing frequmcy of selection 
of one of the at least two marks relative to another one of the at; least two marks, thereby 

measuring consumer awareness of the at least two marics . ! 

t 
t 

I 

62. (Currently Amended) A computer-readable memory medium containing 
instructions for controlling a computer processor by: ; 

displaying a shopping list: 

displaying at least two brand-related trade or service m arks as altemal e_activation 

I 

medianisms to print a-thc shopping list; i 

receiving an indication of a selected one of the displayeji at least two marks; 

in response to receiving the indication of the selected mark> t ransmitting data that 

indicates the selected mark^ and j 
causing Ae shopping list to be printed. | 



14 



PAGE 16/21 * RCVD AT 1012912004 5:33:46 PM (Eastern Daylight Timel ' SVR:USPT0€FXRF-1/5 * DNIS:8729306 * CS1D:1 206 682 6031 ' DURATION (mm-ss):06-00 



This Page is Inserted by IFW Indexing and Scanning 
Operations and is not part of the Official Record 



Defective images within this document are accurate representations of the original 
documents submitted by the appHcant. 



Defects in the images include but are not limited to the items checked: 

□ BLACK BORDERS 

□ IMAGE CUT OFF AT TOP, BOTTOM OR STOES 

□ FADED TEXT OR DRAWING 

□ BLURRED OR ILLEGIBLE TEXT OR DRAWING 

□ SKEWED/SLANTED IMAGES 

□ COLOR OR BLACK AND WHITE PHOTOGRAPHS 

D GRW SCALE DOCUMENTS 



Klines or marks on original document 

□ refer£nce(S) or exhibit(S) submitted are poor quality 

□ OTHER: 

IMAGES ARE BEST AVAILABLE COPY. 
As rescanning these documents will not correct the image 
problems checked, please do not report these problems to 
the IFW Image Problem Mailbox. 



BEST AVAILABLE IMAGES 




